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Step—up Listening (F{3E%D)
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Unit 10: Technology & Automation

/NT A (1), Unit 11: Transportation (1)
Unit 11: Transportation (2). fHBhZHHS
Unit 12: Pets & Animals

/NT A B (2), Unit 13: Houses & Apartments (1)
Unit 13: Houses & Apartments (2). fHBh#HS
Unit 14: Job Hunting

/INT A R (3), Unit 15:Lifestyle (1)

Unit 15: Lifestyle (2). fiBh#EHS

Unit 16: Entertainment

/INF AR (4), Unit 17: Education (1)

Unit 18: Education (2). #BhZ4

Unit 19: Business

Unit 20: Hobbies
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